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	MARKETING RESEARCH AND CONSUMER BEHAVIOUR
	MSP - 40


	AY 2005 – 2006


Time:   1 Hour






    Total Marks: 25

Part – A (2 x 5 = 10 Marks)

Answer any two questions.  Each question carries equal marks.
1. Describe the impact of the digital revolution on consumer behaviour?

2. Explain the family life cycle with an example?

3. Describe personality trait theory. Give five examples of how personality traits can be used in consumer research.

Part – B (1 x 15 = 15 Marks)
Answer any one question.  
4. Illustrate and explain the critical elements of problem definition in marketing research?

5. What are the common problems in preparing the marketing research report in the present economic era.
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	ADVERTISING AND SALES PROMOTION
	MSP - 41


	AY 2005 – 2006


Time:   1 Hour






    Total Marks: 25

Part – A (2 x 5 = 10 Marks)

Answer any two questions.  Each question carries equal marks.

1. What categories of products are more suitable for TV advertising? Give your reasons.

2. What are the functions of an advertising agency? What is the structure of full service advertising agency?

3. What are your views about the ethical dilemma?

Part – B (1 x 15 = 15 Marks)
Answer any one question. 
4. Discuss the Quantitative Research Methods used in measuring the effectiveness of Advertisement.

5. Discuss the different forms of Media through which Advertisements are transmitted.
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	SERVICES  MARKETING
	MSP  42
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    Total Marks: 25

Part – A (2 x 5 = 10 Marks)

Answer any two questions.  Each question carries equal marks.

1. List any five services that have gained momentum in the recent years.

2. Why is Internal Marketing so important in service firms?
3. How can positioning help managers to understand and respond to competitors strategies?
Part – B (1 x 15 = 15 Marks)
Answer any one question.  
4. Write a short note on the recent trends in tourism marketing in India.

5.
Explain the elements of Services Marketing Mix.
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	INTERNATIONAL MARKETING
	MSP  43
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    Total Marks: 25

Part – A (2 x 5 = 10 Marks)

Answer any two questions.  Each question carries equal marks.

1. Write on different trade agreement under which international trade and marketing is carried between countries?

2. Write short notes on (i) GATT, (ii) NAFTA

3. What are the functions of Export Promotion Council in India ?

Part – B (1 x 15 = 15 Marks)
Answer any one question.  
4. What are the Special Economic Zones? Explain the provisions governing such zones?

5. Explain the role of leasing and counter trade in International Marketing?
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